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VA 7% Our market is fairly young with 66%

v =2 being between 20 & 44 years of

age. This is great news, we have the

opportunity to grow with our market and
establish loyalty and trust.
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>f vibrancy, serving an
energetic and receptive community. With
close toa million customers visiting the
centre monthly, it is clear that there is
strong ownership and loyalty from the
surrounds. Evaton Mall is appreciated

by its customers for being able to

rival any greater metropolitan mall

from its dynamic Township position;

it has the temantmix to prove it as
well as being proudly and fussily
maintained.

Evaton Mall's anchor tenants are
Shoprite, Pick n Pay, Boxer
and Edgars. It is a minor
regional shopping destination
serving a vibrant and rapidly
expanding market.

owe | Dally | esky et
Pick n Pay R?00 R6000
Pick n Pay (outside) | R900 R6000
Edgars R750 R5000
Shoprite R?00 R6000
Shoprite (Outside) [ R900 R6000
Boxer R750 R5000
Parking Area R2000 | Daily Rate Charged

Please provide us with your company’s FICA documents
when making a booking. If booking on personal basis
, provide us with a copy of your ID, proof address and
banking details at least 7 days prior to the commencement
date. Exhibition Kiosks available on request. Exhibitor to
provide marketing material.

NO EXHIBITOR WILL BE ALLOWED TO EXHIBIT WITHOUT

THE EXHIBITION BEING PAID IN FULL
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Mpho Liau
Marketing Manager
T: 010 447 1755
C: 082 907 2593
E: mliau@broll.com
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